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 Database Marketing Specialist 

Position Summary 

HealthMarkets is seeking an experienced, enthusiastic Database Marketing Specialist. This 
position will execute data-driven marketing programs and provide analytical insights on how 
to optimize email marketing efforts. This position will not only require critical thinking and 
logic in order to create dynamic email campaigns, but also provide detailed reporting and 
track email initiatives. 

 
The Database Marketing Specialist will need to have an analytical mind and enjoy problem 
solving, testing, and reporting performance. 

 
It’s never been a better time to join HealthMarkets.  We sit squarely at the nexus of immense 
growth opportunities in our industry and are capitalizing on our development of the most 
comprehensive marketplace for health, Medicare, supplemental, and related insurance 
products. 
 

Essential Functions (Other Duties May Be Assigned) 

Analytical Responsibilities 

 Engineer and implement campaigns using Marketing Automation Software (Marketo) and 
Invoca. 

 Provide reporting and analysis of performance by campaign, segment and channel to 
identify optimization opportunities.  Calculate and/or gather response rates, open rates, 
click-thru rates, CPS, CPL, etc for analysis. 

 Develop queries to create lists and find new segments for marketing campaigns. 

 Develop meaningful database segmentation so we can tailor campaign and program 
messages for targeted audiences across specific market segments. 

 Monitor Marketo database hygiene, performing ongoing data cleansing to maintain the 
health and accuracy of our prospect and lead database. 

 Prepare, scrub, and upload raw data files to Marketo. 

 Assist with reviewing and testing email creative for content, personalization, delivery 
success, and link functionality. 

 Proactively identify, respond to, and resolve issues and risks, and provide quality 
assurance for marketing campaigns pre-deployment to maximize effectiveness. 

General Responsibilities 

 Document processes and procedures for all marketing workflows within Marketo, and its 
integrations with other business systems, acting as the primary “power user” to cross-
train and support other marketing users on best-practice use of the system. 

 Coordinate flow of information and disseminate according to direction of management. 

 Ensure accuracy of compliance codes on all marketing materials. 

 Proof email and landing page content (attention to detail). 
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 Administer the consumer email reply box to marketing messages and coordinate 

internally.  Handle consumer requests for opt-in/out of email, direct mail, SMS/text, 

phone, etc.  Ensure that lists are up-to-date and compliant. 

 Provide general support to marketing department and assist with other projects or duties 

as needed. 

Demonstrated Knowledge, Skills and Abilities 

 Analytical and problem solving skills 

 Excellent written and oral communication skills with the ability to communicate well with 
others 

 People skills that signify you are personable, presentable and articulate 

 Creative skills and imagination 

 Strong attention to detail and accuracy 

 A talent for balancing multiple projects simultaneously while meeting aggressive 
deadlines 

 Strong sense of urgency 

 Microsoft Office Suite proficiency with emphasis on PowerPoint and Excel 
 

Qualifications / Education and Experience 

 Bachelor’s degree in Business Information Systems, Management Information Systems, 
Marketing, Computer Science, or related field 

 2-4 years of email marketing or marketing automation experience, including a good 
sense of how a well-integrated Marketo and CRM systems can be utilized to improve 
business. We are open to considering candidates with differing experience so long as the 
experience is transferable. 

 Marketo specific experience (Eloqua or other automation platform experience) preferred  
also valued). 
 

Bonus, if you have –  
 
 Healthcare and/or insurance industry experience. 

 Marketo specific experience (Eloqua or other automation platform experience also 
valued). 

 Copywriting and/or design capabilities.  
 

 

Physical Requirements / Working Conditions 

 Extensive sitting and typing or writing 

 Ability to work in a fast-paced environment 

 Ability to work independently 
 

 
 
The information above has been designed to indicate the general nature and level of work performed by 
employees within this classification.  It is not designed to contain or be interpreted as a comprehensive 
inventory of all duties, responsibilities and qualifications required for employees assigned to this job.  
HealthMarkets reserves the right, solely at their discretion, to change the nature and level of this position. 
 


